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    There are more than 1100 Registered    
Student Organization at UIUC. Aiming at 
enriching students’ life, these RSOs are 
divided into 15 categories, from 
professional to entertainment (Illini Union, 
2013). However, the participation rates 
vary. 
   This research is conducted to analyze the 
reasons for low turnouts of educational 
RSOs  represented by the Anti-ignorance 
Effort and to give suggestions to both 
organizations and the university. 
2. Methodology  
a) Participation in the RSO. 
b) Conducting 2 interviews, each for 30 
minutes, and 6 questionnaire surveys 
with organizers and participants. 
c) Analyzing social networks set up by 
the RSO, i.e. Facebook page and RSO 
official webpage. 
3. Preliminary findings 
① Basic backgrounds  of the RSO 
     The Anti-ignorance Effort is an RSO established in October of 2010 by a 
group of James Scholars at UIUC. The purpose of this organization is to 
provide college students with a broad range of knowledge of the world and 
change the “bad reputation” of young Americans tending to “ignore” the rest of 
the world.  
     Their topics covers various aspects, such as geography, culture and so on. 
They are discussed among members approximately once a week through 
presentations, movie discussions, and co-sponsored events. However, the 
turnout rate is pretty low for this meaningful organization. 
 
② Low turnout 
     At the beginning, there was around 80  people attending the meetings, but 
attendance has dropped to less than 10 people now. “The number keeps 
dropping no matter what we do.” 
 
③ Possible reasons 
a) Afraid of public speaking, and not familiar with certain technologies. 
b) Not entertaining, only a learning club. “ Not a really a thing for people our 
age” 
c) Lack of persistence and only talks. “[T]hey don’t want to be taken off the list 
but they just seldom show up!” 
d) Young people don’t have the motivation. “ Popular consumerist culture 
discourages people to learn.” 
 
 
 
 
 
4. Suggestions 
① For the university:  
a) Effective consultation, more contacts with RSOs. 
For example, check the status of RSOs each year 
and help to improve ones not performing well.  
b)  Build “name recognition” for qualified        
organizations by helping them to advertise. For 
example, provide cosponsor opportunities. 
 
② For the organizations： 
a)  Set up a time limit. Approximately 60 to 90      
minutes.  
b) Add more entertainment elements. Such as pizza 
night, Social party and so forth. 
c) Focused topics and concrete goals, at least for a 
period of time.(no limits ≈ no focus). For instance, 
Current Event Month. 
 
 
 
 
 
 
 In reality, how 
big is the gap? 
US students "lack sufficient knowledge about 
other world regions, languages, and cultures, and 
are in danger of  being educationally and 
economically handicapped in an increasingly 
interconnected and global economy"(Marcus, 
2005).  
    37 percent of  the American sample was 
unable to answer a single question (about 
foreign affairs), the comparable level of  
ignorance for Italy, France, Britain, 
Germany and Canada was 19 percent 
(Iyengar & Morin, 2006). 
As a “Hyperpower” 
(Lamy, 2012, p.50), 
politically, 
economically, 
militarily… 
“[A]dmiring its values, 
emulating its 
example, aspiring to 
its level of prosperity 
and openness.” 
(Kagan, 2012) 
     It’s  meaningful to think about the “dual culture” 
or the knowledge gap in American society and 
consider how things can be changed. Perhaps the 
first step is helping educational RSOs like Anti-
ignorance Effort in this university.  
                                                      -- Participant 
“We are the citizens of  the world… you 
should learn for yourself  as a person. ” 
--Organizing member 
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